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FIVE STARS AND FERRARIS

Being behind the wheel doesn't mean missing out on the scenery: thats the
philosophy of the agency Red Travel, which uses Rome as the starting point for
its Gran Turismoéelncentive packages.

Headed by Andrea Levy, Red Travel offers clients the “quintessential Italy”,

pleasure of driving three different Ferraris (the 360 Modena

F1, the 360 Modena Spider and the 550 Maranello) into a single, week-long trip
that covers a thousand kilometres of panoramic roads between Rome and
Florence. Each night, the client stays at an exclusive 5-star hotel, and can enjoy
spa treatments, dinner in the best restaurants and designer shopping.
On request, the trip can be followed up by a high-speed racing course ata track

run by Ferrari. Logistical supportis provided by a staff of professionals,
including a tour director who leads the way along the most picturesque routes
in a powerful Alfa Romeo GTV (as well as revealing the secrets of driving an
F1 car). Luggage is carried separately.

“Red Travel was officially launched onto the market last March”, says Levy,
“when we organised the first Red Style Tour for journalists from 15 major
international newspapers and magazines. It was a huge success, and although
ourmain clients at present are the British, Russians and Arabs, our aim is to
attract P lients, perhaps companies wanting to org; igh-
level incentive trips for their senior management. For these we can offer tours
lasting three or four days rather than a whole week, for groups of eight to 30

people, assisted by a five-member team of technical staff. The service we offer
aims to meet the standards that helped us win a Five Star Diamond Award from
the American Academy of Hospitality Sciences, a prize awarded for providing
one of the most exclusive and glamorous travel experiences worldwide.”




